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PROFILE

will highlight more innovative ways to
reduce its carbon footprint and improve
company-wide sustainability efforts.

To guarantee a safe workplace,
Highland provides all staff with regular
training, and actively encourages them
to develop transferable skills that can
be utilised on future projects.

All crews are hired locally; this element
is extremely important to Highland (who
always takes every opportunity to reinvest
into the local economy). In the past, the
company has organised beach clean-ups
and volunteered at local children’s homes
- brightening their days with freshly
painted walls and fun murals.

Highland shows a great deal of care, not
just for its own crews, but also for future
professionals and the maritime industry
more broadly. There is a shortage of
base-level professionals across all sec-
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tors, but Highland has devised a plan to
help improve recruitment rates within the
maritime industry. The company has com-
mitted to a sponsorship programme for high
school students with a passion for seafaring.

Starting this year, Highland will offer
funding to those studying maritime related
courses at Thai maritime colleges and
universities. “There is currently a shortage
of officers and crews that have the right
professional attitude,” Mr Airey explained.
“We are working in partnership with the
Government Marine Department and the
Department of Education in Thailand to
update how the maritime career is por-
trayed to younger generations.”

With a focus on the future, Mr Airey main-
tained a positive outlook: “Our marketplace
is driven by global public opinion, especially

now we live in a world of technological
connectivity. The younger generations are
constantly striving for more sustainable
and healthy business practises. Highland
is dedicated to listening to these voices
to continually educate ourselves and
adapt our services accordingly.

“We aim to apply our experience and
continuous skill development to be
ready for the management of vessels
run on clean fuels, which will be a vital
step towards the maritime industry’s
decarbonisation targets.”

As a steadfast competitor in the
industry, Highland is focusing its efforts
inwards. The company is always looking
for ways to improve, and aims to dedi-

cate resources to expanding its manage-
ment team and increasing its production
capabilities. Mr Airey described this
development as careful and organic -
to ensure service quality and customer
satisfaction remains consistent. With

a positive assessment of the market,
there is no doubt that these goals will
be achieved.

“1 am always optimistic about our market
and global development,” Mr Airey con-
cluded. “If you remain optimistic, you will
always find a way to achieve your goals
and improve. Ultimately, our aim is simple -
we work hard to ensure the happiness of
our clients. This is reflected in our motto:
we manage..you smile.” [ |
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